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Media Release

Please observe embargo till 3 January 2025, 2215 hrs
SPBA Celebrates Brands Leading the Way in the Smart Future

Singapore, 3 January 2025 — The Overall Winners and Most Popular Brands of the Singapore Prestige Brand
Award (SPBA) 2024 were announced at the Award Presentation Ceremony on 3 January 2025. Held at The
Ritz-Carlton, the event was graced by Guest-of-Honour, Minister for Digital Development and Information and
Minister-in-charge of Smart Nation and Cybersecurity, Mrs. Josephine Teo.

Jointly organised by ASME and Lianhe Zaobao, the SPBA is in its 22nd year of celebrating brands who have
distinguished themselves against the competitive business landscape through their unique, distinctive and
experiential branding, while remaining true to their business vision and mission. Despite celebrating the success
of over 500 brands, SPBA wants to continuously set new standards in branding, encouraging local brands to

pursue excellence.

In addition to the three Overall Winners across the Promising Brands, Established Brands and Heritage Brands
categories, one brand from each award category was voted as the SPBA - Most Popular Brand . This accolade
recognises brands that have garnered the highest number of votes from the public, further solidifying their strong

consumer appeal.

Honoured with the SPBA - Special Merit, HCA Hospice exemplifies care and compassion, supporting patients
and families through life's final chapters. HCA provides holistic care through medical, psychosocial, and
bereavement support, ensuring no one journeys alone. Serving over half of Singapore’s home hospice patients,
HCA also offers day hospice care and Singapore’s only home paediatric palliative care service, Star PALS

(Paediatric Advanced Life Support).

This year, SPBA unveiled three exciting sub-categories to recognise outstanding achievements in specific

areas:
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e SPBA - Transformation Efforts Award: Recognises brands that have demonstrated significant efforts to

transform their business and adapt to changing market demands.

e SPBA - Social Contribution Award: Celebrates brands that have gone above and beyond to support
the community through impactful initiatives.

e SPBA — Sustainability Award: Highlights brands that actively contribute to environmental conservation,

resource efficiency, and sustainable practices.

These sub-categories underscore the evolving landscape of branding, reflecting how local enterprises continue

to innovate and create meaningful impacts in their industries and communities.

- END -

For media enquiries, please contact:

Celestyn Karuppiah
Executive, Corporate Communications

DID: 6513 08 HP: Email: celestyn@asme.org.sg

Leon Ting
Executive, Marketing Communications

DID: 6513 08 HP: Email: leonnoel.ting@asme.org.sg
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APPENDIX: WINNERS OF THE SPBA 2024 AWARD PRESENTATION CEREMONY

SINGAPORE PRESTIGE BRAND AWARD 2024

SPBA - Promising Brands
S/O Brand Name

Chinese Translation

1 [CLEANKINETICS e
2 COLIWOO N
3 Chilli Manis
4 Kskin
5 PFPFA i P
6 [SKYLINK B
7 JUMPSTART COMMERCE
8 TWOHERBS
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SPBA - Established Brands
S/O Brand Name

‘Chinese Translation

1 CRAFTWORK

2 CTES CONSULTING

3 DIAN XIAO ER /N

4 FAIRY PORT SENT

5 GALLOP STABLE

6 Herb&Fashion =WV

7 HOW’'S CATERING

8 LOCK+STORE

9 PENANG CULTURE

10 SIG

11  |UNIQ

12 WORK+STORE RRetEH A B O i

13 XIANG XIANG HUNAN CUISINE I T 52

CO-ORGANISERS MAIN SPONSOR SUPPORTING ORGANISATIONS

ﬁfg A4 O @ Maybank Egterprise

ne.



SPBA - Heritage Brands

Brand Name Chinese Translation
1 Epitex
2 Jian Bo Tiong Bahru Shui Kueh AR 7R
3 |KIM HUA GUAN o BT
4 Leong Kee Bak Kut Teh GLRLE AR

SPBA - Special Merit

Chinese Translation

1 HCA Hospice
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The SPBA 2024 comprises four Award Categories:

1.

SPBA - Promising Brands (¥ 03 &5 - 355 )

The Brand must be established between 3 to 8 years*

SPBA - Established Brands (HT N34 75 i - i i)

O
oo

The Brand must be established for more than 5 years*#

SPBA - Heritage Brands (HTIN3 455 i3 - 1A 5G4

The Brand must be established for more than 25 years#

SPBA - Special Merit (BNt 475 MK - #5503 7)

For public agencies and not-for-profit organisations that have made and shown significant efforts in

branding. Participation in this category is strictly by the Award Organising Committee’s invitation only.

Note: * Brands established for 5 to 8 years may choose to participate in either the SPBA - Promising Brands or SPBA - Established

Brands.

# Brands established for more than 25 years may choose to participate in either the SPBA - Established Brands or SPBA - Heritage

Brands.

For more information on the Award Categories, you can contact the Award Secretariat at:

DID: 6513 0355
Email: spba.secretariat@asme.org.sg
Website: www.spba.com.sg
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APPENDIX: ABOUT THE SINGAPORE PRESTIGE BRAND AWARD

SINGAPORE PRESTIGE BRAND AWARD

The Singapore Prestige Brand Award (SPBA) was inaugurated in 2002 by the Association of Small &
Medium Enterprises (ASME) and Lianhe Zaobao. Today, the SPBA continues to recognise and honour
Singapore brands that have been developed and managed effectively through various branding initiatives.

With the increasing number of homegrown brands becoming established household names, achieving this

esteemed mark of success is certainly a significant milestone in the branding journey of any local brand.
The Award also serves as a yardstick for SMEs to benchmark their brand equity against their competitors.

Having established itself as a prestigious branding Award that local brand owners strive to attain, the SPBA
remains an effective platform for companies that aspire to become sterling brand names in Singapore, to

fuel their expansion plans abroad.

To meet the demands of the market, the SPBA comprises four main Award Categories, hamely SPBA -
Promising Brands, SPBA - Established Brands, SPBA - Heritage Brands and SPBA - Special Merit.

With the exception of SPBA - Special Merit, an Overall Winner will be chosen for each Award Category.

The public will be voting for the Most Popular Brand in each Award Category, with the exception of SPBA
- Special Merit.
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APPENDIX: SPBA 2024 AWARD CO-ORGANISERS

ASSOCIATION OF SMALL & MEDIUM ENTERPRISES (ASME)

The Association of Small & Medium Enterprises (ASME) is a not-for-profit organisation established in 1986 for
entrepreneurs, by entrepreneurs. With wide-ranging services and programmes, ASME strives to equip member
SMEs with the business knowledge and market opportunities to help them grow their businesses.

ASME, as the champion of a pro-enterprise Singapore, bridges the public and the private sectors to promote a
more conducive business environment which facilitates the start-up, growth and development of a larger pool
of SMEs. The two ASME flagship awards - The Entrepreneur of the Year Award and Singapore Prestige Brand
Award are in recognition of SMEs’ successes.

ASME will continue to roll out new SME-relevant programmes to enhance its position as THE business
association For Entrepreneurs, By Entrepreneurs.
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Website: www.asme.org.sg
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APPENDIX: SPBA 2024 AWARD CO-ORGANISERS

LIANHE ZAOBAO

Lianhe Zaobao (LHZB) is the flagship Chinese-language daily of SPH Media and is the most widely read
Chinese-language news media in Singapore, widely recognised for its objectivity and credibility.

Formed with the merger between Nanyang Siang Pau and Sin Chew Jit Poh in 1983, LHZB is a must-read for
many Singaporeans. Besides the daily newspaper, readers and audiences from Singapore and around the world
access LHZB'’s content via its website and apps.

LHZB is committed to engage both local and global Chinese-speaking communities by providing timely, accurate
and quality news reports, as well as in-depth analyses on Singapore, regional and global developments.

In 2019, LHZB introduced ThinkChina, an English-language e-magazine that translates and publishes
commentaries and analyses on China by LHZB. With an extensive network of journalists and writers from
Singapore, China and other parts of Asia, ThinkChina also publishes original reporting, opinion pieces and
columns on the latest political, economic, sociocultural and technological developments in China and the
Greater China region.

LHZB commemorated 100 years of history in 2023 with a slew of celebrations, including a brand refresh. With
its new brand promise of “Leading Conversations, With You”, LHZB seeks to continue providing trusted and
unbiased journalism, and enabling its readers to be more knowledgeable, insightful and future-ready.
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MAYBANK SINGAPORE

Maybank is among Asia's leading banking groups and Southeast Asia’s fourth largest bank by assets.
Maybank Group has an international network of over 2,600 branches in 18 countries including all 10 ASEAN
countries, with more than 42,000 employees serving customers worldwide.

Maybank Singapore is one of the Group’s largest overseas operations and a Qualifying Full Bank in
Singapore. As at 31 December 2023, Maybank's total assets in Singapore were approximately S$80.26 billion.
With strategically located banking branches and over 2,000 employees in Singapore, Maybank is well-
positioned to provide highly personalised services and locally-oriented solutions that will deliver more value to
customers.
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